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BETH: Hello, this is Beth Brodovsky, and welcome to Driving Participation. Today 

we are on with Lynn Fitch. Lynn is the development director of an organization 

called Growing Gardens, and Lynn has done such an interesting project. I really 

had to have her on to talk about what she’s doing. She is combining storytelling 

with video with interviewing with students with nonprofits and all to create some 

really, really usable interesting what we call modular content that gives her the 

ability to re-purpose a lot of the things she’s creating in many, many different 

ways. So I’m so excited to have Lynn come on to talk about this project that she’s 

done and the many layers of it. So, Lynn, thank you so much for joining me today.

LYNN: Oh, thank you. It’s my pleasure.

BETH: Lynn, I always like to kick things off with telling a little bit about your back 

story and how you ended up wandering into this work, and I think even more than 

other people, your background story I think is gonna make your project make 

so much sense to people. So tell us a little bit about how you came to doing the 

work that you do.

LYNN: Well, I never thought I was going to be involved with nonprofits, especially 

as a development or communications person, but years and years ago, I ended up 

on a nonprofit board and from there became a nonprofit staff person and running 

a nonprofit and in the very beginning, I worked in a rural radio and television 

station up in Alaska and that was kind of the beginning of my career. Now over 

30 years working with nonprofits helping them to tell their stories and being 

effective organizations.

BETH: You have this interesting kind of cross section. I love what you’ve done 
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is that you have this television and radio background, which kind of dovetails 

into the storytelling background, and it’s all applied through nonprofits and 

what you’ve done lately is take all of that and use those skills on behalf of your 

organization Growing Gardens to the loop in doing something on behalf of the 

students. So can you talk a little bit about the project that you’ve just done?

LYNN: Well, we were contacted by a professor at Portland State University who 

wanted us to be involved with what they call a capstone project, and that is a 

community-centered project for students in their final semester of the program. 

So I was like “Sure, that will be great.” This was at an urban agriculture class, 

but I had to come up with a project, and I wanted it to be something that would 

be usable for us, so students can do research for you, they can come up with 

marketing materials and I thought “Well, I really need interviews. I need stories 

from the people that our organization touches and how we impact their lives.” So 

I went to meet with the students and the professor, and I said, “How would you 

like to learn how to do interviews and produce audio interviews that I can use 

in our communications, either emails or on social media?” and they really liked 

the idea. It was going to give them a chance to, how would you say this, to really 

have some hands-on learning with their studies, and so I put together, but I knew 

that I couldn’t just say, “Here’s your project. See me in three months, and let’s 

see what you have.” So I  put together an actual kind of curriculum and syllabus 

for them and for the three months that I worked with the students, I would meet 

with them once or twice a month and we learned. I taught them kind of the art 

of telling a story in 3-5 minutes, and I brought in a professional journalist friend 

of mine, and he taught them how to do interviews and how to edit audiotape, 

audio files, and I worked with them from how you develop really good questions, 

then helped them edit their questions, put them into contact with 10 different 

individuals that have been involved with our various programs. Then I went and 

I read all of their transcripts, and helped all of the students pull out the essence 

of the story. Many of them had an hour of audiotape that had then changed into 

a Word document and into a transcript. So how do you pull out what’s key and 

how are you gonna get the essence of that story, and then just yesterday, I was 
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able to go to the classroom and hear and watch, because most of the students 

had put these together with a slide show presentation, these incredible interviews 

of people that had been impacted by our three different program areas, and the 

best part is, I’ve got MP3 files that are between 3-5 minutes long. I’ve got the 

complete written transcript that I can go back and pull quotes from and use in 

different platforms and mediums, and they gave me an actual slide show with 

photographs with the audio file so that I can use those.

BETH: Excellent. We’re gonna get back to all the different materials that you have 

and how you’re using that. I definitely want to get back to that, but I want to start 

off with this storytelling structure. We talk a lot on our program about storytelling 

and I love that you moved it through, but you have some unique expertise in 

telling a story. So what are, you say you gave people the keys to telling a story, a 

great story in 3-5 minutes. Could you share with all of us what are some of your 

top tips for telling a story in 3-5 minutes?

LYNN: Happily. The other part of my life is being a storyteller and getting involved 

whether it’s storytelling organizations here in Portland, Oregon, and so I’ve done 

a lot of that performance and worked on storytelling and it seems difficult for 

some people, but to really get to an essence of a story, first you have to identify 

what is a conflict, perhaps, or an obstacle, some kind of challenge to start off 

with. In my own personal storytelling, if I’m telling a personal narrative, this is 

exactly what I do, and that’s what I shared with the students, and then the second 

piece was the action part. So what happened? What program, what actions did 

you take to over come that challenge, that obstacle and then finally what’s the 

outcome? What was the impact by being involved in those actions or that journey 

and that really is the essence of the story and if you really, really work at it, you 

can do it in two minutes. These students were really able to do it in 3-5 minutes, 

which is awesome.

BETH: That’s wonderful. Interestingly enough, someone unexpectedly a couple of 

months ago invited me to go to the Moth, which is if anyone hasn’t heard of it, it’s 
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NPR-based live storytelling. They also have a radio, the Moth podcast that I listen 

to and they’re all five minute stories that are told live with no props, and I have to 

say, from going to these events and watching random people get up and just tell 

a story, I’m really learning a lot, because you see people that go up and do this all 

the time and they’ve gotten really good at it, and then you see people that just 

out of the audience that night decide “I want to get up and tell a story” and some 

of them are great and some of them, when you put them up next to 8-9 other 

people, you can see the difference between a precise, focused opening, middle 

and close, and a kind of rambling dying off at the end. So I’m hoping that I can 

learn some of this in both our client work and also for this podcast, which is how 

do we create this arc so that people understand what you’re talking about. Move 

through and then get to a good close so that everyone feels that they’ve learned 

something.

LYNN: Yeah, because you know, everybody has a story to share and everybody 

can do this. It takes a little bit of practice, the Portland Story Theater who I had 

the pleasure of working with, as a great process that they share with individuals, 

but it’s really incredible. I think it’s one of the most important ways that we 

as humans can act and how we build our community and it’s just as equally 

important for organizations to be able to have that same kind of connection to 

build their own community and to connect with donors and you know individuals 

out in the world.

BETH: Absolutely. You said that the students recorded sometimes an hour worth 

of content and then ultimately got it down to a 3-5 minute final piece. You called 

getting to the essence of the story. How did you teach them how to do that? How 

do you pick out of an hour’s worth of content what are the key elements so that 

people know what to keep and what can be let go of?

LYNN: Well, it started, the process really started with the questions they were 

going to ask and because the questions were gonna be the prompt, they were 

gonna do most of the listening, but what were the questions that you should ask 
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so that you get to that story arc, help get the person comfortable, but then ask 

them those questions. So when we met and we looked at their transcripts, first 

of all, depending on how talkative the interviewee was, sometimes they would 

go off on a tangent, but what were you trying to get back to? Do you want that 

opening, that conflict or obstacle, then you kind of want the process. Like how 

did our program area help them with what we were doing as a service and then 

how has their life changed? How are they now and so we would go through and 

we would start to highlight the pieces that were part of that story and some 

times when they went off on a tangent, it would be perfect. They said a quote 

that was not part of the question, but maybe that’s the perfect ending to your 

interview and so we highlighted those critical pieces. These are students that did 

most of the recording on their smart phones and using freeware.

BETH: I was gonna say what technology. I’m always about the tools. 

LYNN: Well, none of them had access to professional editing equipment, so they 

were using, what’s one of them, Audacity, is a free audio editing. There was a 

group of students, one of them was a sound person for a band so he did have 

some editing equipment, but …

BETH: So what did they use, they were using their smart phones. What did they 

use to actually record?

LYNN: Their recording, on your smart phone there’s an app …

BETH: Like whatever native app was on whatever smart phone they had?

LYNN: Yeah.

BETH: I wasn’t sure if they downloaded any special app.

LYNN: No, most of them just used what was on their phone. There was a student 

who had an app for doing recording from the telephone.
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BETH: Oh, really? Nice. 

LYNN: I can’t remember what she called it. She was meeting with a teacher and 

the teacher’s schedule and hers never worked, so she did her interview over the 

phone so she downloaded this app and then interviewed the teacher over the 

phone.

BETH: Fascinating. I’ll have to research that and find that. I’ve been using Rode 

Recorder, it’s R-o-d-e. It’s a great app. There’s a light version that’s free and then 

a fairly low cost paid version as well to let me send the files elsewhere if I’m on 

the road, doing recordings for the podcast. I’ve been doing that with, I have two 

little teeny tiny lavalier mics that didn’t cost very much at all and a jack that you 

can plug them into the back of an iPhone and I can put one of the person that I’m 

talking to and one on me and the sound quality, honestly, some days I think it’s 

better than what I’m doing sitting here in my office.

LYNN: Oh my gosh! You learn something new every day.

BETH: I’m always curious about what the technology is what people are using, 

but you’re right. When you’re dealing with students, you have to work with what 

people have, just like all of the guests that are on this show. Sometimes people 

have the good stuff and sometimes they don’t. We have to work with it and I can 

see how that can be challenging, but it’s also an opportunity to learn flexibility 

and how do you manage that.

LYNN: Exactly. Yeah.

BETH: What do you think the students got out of it, because it’s interesting the 

way you decided to do this. A lot of people, somebody that might be listening 

would say, “Oh, wow, let’s just get a bunch of students to record our interviews 

for us. Wouldn’t that be great because it’s free and we won’t have to do it 

ourselves.” So what advice can you give to people that are listening about 

deciding possibly to partner with a school or students the way you did and make 
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sure it’s both a good experience for the students and that the organization does 

come out of with something that’s usable?

LYNN: Well, in years past, I have been involved with organizations that did this, 

was like we’ll just have the students do it and then you end up with a product 

that you can’t use and I hate that when it happens and …

BETH: It’s a waste of everyone’s time and effort.

LYNN: You know, it is, and so I guess my advice would be to really engage and 

to support them in the process. You can’t just say “Here’s your project and see 

you in a few months.” We as an organization we were committed to them begin 

really supported and having a good experience and providing us with something 

that they could be proud of and we accomplished that, but that was me going in 

and making an hour presentation on this is how you tell a story. This is how you 

create a story. I was having Don come in and spending two hours with them. He’s 

a journalist I know and this is how you get a successful interview, this is how you 

do it. This is how you would edit your material. They had access to my phone and 

my email and if they had a question, when they were creating their questions for 

their interview, they sent them to me. I helped edit them. Then I would go and 

work with them on their transcript and then you know again, if they had any kind 

of difficulty reaching the person they were supposed to connect with or they 

needed another photograph, did we have one. Anything to support them and I 

kept them engaged and connected all the time. 

BETH: I think one of the important things people need to hear about that is when 

you said you did this and you prepped them, you know, you’re somebody who 

actually has skills in this area. You know, you had a journalist come in that had 

skills in this area to cover things that maybe weren’t in your area of expertise or 

he had some specialty expertise in. I think a lot of times organizations that go out 

and do this and say, “Hey, we want to get a bunch of students to do this for us,” 

it’s because they don’t have any idea how to do it and they just want to offload 
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this onto somebody else so it’s both clear that you’re saying that you can’t just 

offload it and expect to get a good process, but if you as an organization want 

to partner with students and you don’t have the kind of background that you 

have where you can teach them yourself, you might have to partner with sort of 

another third party, like the journalist or someone who can talk about storytelling, 

you might need to bring in somebody that can do some of this education and 

get the students trained and give them access if it’s not something that you as a 

staffer or organization can do for them. I think that’s important because I always 

just want to make sure that we’re telling people things so that they can replicate 

what you’ve done and it’s hard maybe when somebody doesn’t have your 

particular skill set to do that.

LYNN: That’s very true, but I think you know, nonprofits are based on networking 

and partnerships, and wherever you are, here’s my pitch for community radio. 

Almost every community has a community radio station and they’re gonna 

be more than willing to help you with a project like this, and I’m finding that 

everywhere there are organizations and people doing storytelling, but it’s also 

how I learned about you. I got online and I was looking for materials that I could 

provide the students with some basic handouts and background on storytelling 

for nonprofits, and there your material was. You can’t, don’t think that there’s not 

help and support out there because there is and if this is interesting to you, send 

me an email. I’d be more than happy to share what I know and you know outline 

that I created for this project for the students.

BETH: Wonderful, and I’ll make sure that we give them your contact information 

at the end of the episode. Another thing that I’m curious about is why did you 

choose audio for this project? So many people are talking about video, video, 

video. I find it really interesting that you chose audio. What mad you go that way?

LYNN: Well, for two reasons. Because I’ve done video and audio in my past life, 

it’s much easier to edit audio than it is video.
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BETH: Absolutely!

LYNN: And if you’re asking nonprofessionals to help you with something, you 

have to make it a little bit easier for them. So it’s, I really wanted something that 

was going to be cross-platformed, and I believe that audio is. Audio, sound and 

the human voice and sounds in general are much more compelling than video. 

Sound has the ability to, it turns people’s imaginations on and so when they and 

their mind works in a different way around the story when they’re listening to it. 

i know sometimes when I’m driving, and I’m listening to NPR and a great story 

comes on, I’ll pull off the side of the road and listen to it because I’m so engaged 

and my mind is now like filling in all the gaps and my imagination is going and 

I’m like “Whoa, this is amazing.” Sound and the human voice, there’s something 

that’s really attractive about it, and it is very, very powerful, and I think we’ve 

become, we’ve almost become complacent in “let’s just take this video” and you 

can actually have something that’s gonna be a lot more enriching and a lot more 

provocative and engaging for people when you use audio.

BETH: I love that, and I think that both points, the fact that both the end product 

has a uniqueness to it than what video provides. It’s not that all media is the 

same, that it really is different. I love how you described that, being able to 

use your imagination to fill in the blanks and you’re right. Sometimes when 

you’re watching something it’s easy to tune out, but when you’re listening, you 

really have to pay attention. I’m a huge audio listener and I know other people 

who say they can’t listen to an audio book in the car because they just, they’re 

afraid they’re gonna completely zone out, but for me, it makes me really focus. 

I can drive all the way across the country if I have a great book to listen to. It’s 

amazing, but I also like what you were saying about the editing because we do a 

lot of this stuff here. We have this podcast and I have an outside editor that edits 

the podcast, but anybody that’s ever tried to edit their own video, you know that 

that’s basically like the black hole of time right there. It’s like, sure it’s easy to 

record the video. That’s not the hard part. It’s getting it from recorded to really 

ready and going through it. It’s so much more than you can ask a volunteer really 
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both from a time commitment and also from a skill-based level. I love that you 

picked something that was unique and also get you done fast and know that 

within the amount of time that you had to work with the students, you could get 

them competent quickly and feeling really confident. So, you know, I want to get 

back into this idea of you talking about all the different things that you did. You 

started out, so your primary collection was audio, but you didn’t leave it at that. 

You were able to both build up and break down the content into different types 

of modules to be able to re-purpose it in lots of different ways. So I want to talk 

a little bit about how you said how you used the pictures with the audio. So talk 

a little bit about how you took and collected pictures and then linked them to the 

audio to create yet a new form of media?

LYNN: Well, the students, they put their slide shows together in a variety of ways 

and one of the things that I suggested and encouraged them to do when they 

went to do the interview was to take pictures with their smart phone and take 

pictures of the person, take the picture of the person in the garden, perhaps, or 

have at least three photographs you can work with and once they had that audio 

condensed down and edited, then they put a slide show, a photograph slide show 

on top of it. Let’s see, one gal, she did hers with Adobe Premier. She had some 

equipment. Other students did it on YouTube. They uploaded the audio and then 

they placed the slide show on top of it with YouTube. So there’s different ways 

that they did it. Some of the photographs we supplied as an organization, there 

were some people, some people don’t like to have their pictures taken. It makes 

them nervous so they would say, “Oh, Growing Gardens already has photographs 

of my garden,” so the students would contact me, and I would send them. Others, 

there was one group that used, they actually, there were three students in each 

group and so one student took pictures of the interview while it was going on 

and then they put that together with the audio. It was very creative.

BETH: Oh, interesting.

LYNN: Yeah, so in the end, I’ve got the audio files by themselves that maybe 
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I want to use it on Facebook and I don’t want to use the entire five minutes. I 

can go in there and pull out the final one and a half minutes of the impact their 

Growing Gardens has on their life and pull that out and that’s pretty easy to do.

BETH: So you can stay in the same type of media, so audio to audio, but slice that 

up into smaller chunks for distribution on different mediums that might prefer 

something even shorter than 3-5 minutes. It’s like that’s not long. It feels so short 

when you’re editing that down from an hour, but when it comes to scanning 

through Facebook, five minutes on Facebook, no one, well, I wouldn’t say no 

one, but it’s not as common that someone is gonna want to sit and watch you on 

Facebook for five minutes. It’s more like 30 seconds. 

LYNN: Exactly! So here’s, but I have the photographs, too, so the professor is 

sending me a zip file with all of the photographs, the slide shows , the audio and 

the entire transcript, audio transcript that’s now a Word document.

BETH: What are you doing with any of that? How are you using any of the actual 

printed words to promote any of this?

LYNN: Oh, in my appeal letters and my little quotes that I pull out and put on 

our website. I can put their picture and a quote that I’ve gotten out of those 

transcripts on Instagram or Facebook or in emails. One of the first things I’m 

going to do because I have ten and I’m going to pick one later this month and 

when I send out my donor email that goes out to 12,000+ people, I’m going to 

you know kind of, how do you call, that bookend. I’ll frame what this is, here’s 

one aspect of this program and here is how it’s impacted someone’s life who is 

involved with us and you should make a contribution to Growing Gardens today. 

So that will all be there, and I will probably embed the link to the student. The 

students actually have their own YouTube site so I’ll just put that link in in that 

email that goes out so people who get this will actually have a personal story 

that’s being told and the visuals, which are gonna be way more impactful when 

saying we have this great program and we work in schools and with the teachers 
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with learning educational gardens. That’s dry and boring and I know that I can 

get a lot more participation and a lot more involvement from people who get this 

once I have these pieces. 

BETH: So let me loop back because usually I ask this question second, but I 

wanted to get into the context of what you were doing early on, but I am curious. 

What does the word participation mean to you in the scope of the work that you 

do? How are you counting it, measuring it, tracking it in your organization? What 

works for you?

LYNN: Well, you know, in all the years I worked with nonprofits, participation is 

key. You might be doing wonderful work, but if you haven’t engaged people and 

people are not participating as donors, advocates, volunteers, you have nothing, 

and you’re not going to fulfill your mission and you’re not gonna be the change 

that you want to see. So it’s important I think to tell your story well. Connect with 

people out there. That’s going to encourage participation, but it’s hard when 

you’re a nonprofit because you don’t have a full time communications person. 

You don’t have a budget for that kind of thing,k but you have to find ways to tell 

the story and to tell it from the impact that it’s had on someone’s life because 

that’s going to get the volunteers who can help you. That’s going to get the 

donors who will contribute to the work that you’re doing. I think it’s become 

harder and harder to get people participating with you. Over the years, I look 

back, and 30 years ago we sent out a hard copy of an appeal letter. That’s what 

you did. Now, social media, websites, hard copies, how can you use all of these 

together leveraging one, taking one story and using it across the platforms to get 

the end result that you want.

BETH: I am so in agreement with that because people think now there’s all this 

social media. We’re gonna drop all the other things and we’re gonna focus on 

that, but you know all of our clients and many of the reports that other people 

are doing are saying that giving directly from social media hasn’t matched the 

levels of giving from a more traditional media, print mailings, even email I think 
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has better results in general. Of course, not across the board for everyone, but 

giving days, specific giving days, is working well for direct donations, but a lot of 

the people that we work with are reporting a Facebook with a giving link isn’t the 

thing that’s gonna keep them alive for most people. So this integration and the 

idea of taking that story and weaving it through all of your communications is so 

important. I always try to remind people that you’re gonna get bored with what 

you’re saying and what you’re showing way before anybody that sees it is and 

people are so concerned about thinking, “I already put that on Facebook today,” 

or this week or this month. I don’t want to bash people over the head with it, but 

sadly the reality is that people aren’t paying nearly as much attention to you and 

what you’re doing and what you’re saying as you are paying attention to all that 

stuff so it’s easy to think, “I don’t want to say the exact same thing over and over 

again,” or “I’m bored with how this looks,” or “Does it have to be purple again?” 

Literally people have said all those things to me, and it’s hard. I’m a designer 

by training, and I have a staff of designers that work with me now, and I know 

that there’s this insider and creative need to be like, “I want to do something 

different,” and I always try to caution people that different is good when it’s 

appropriate, but don’t just change because you’ve seen it enough and it’s time for 

a change. Chances are the people that are looking at it are just getting familiar 

with it at the point where you’re like, “Ugh, my eyes are bleeding. I can’t look at 

this anymore.”

LYNN: And that’s really true and it’s also true that people have to, they need to 

hear something or see something more than once to get it and to get them to 

act. So if you’ve got a really good story, one of the stories that I heard yesterday 

and I saw some of the pictures, and when I’m listening, I literally out loud said, 

“Wow,” because it was something. I work with this organization, but what this 

woman said and how she said it, it just struck me and I’m going to be able to 

take that story and you know put it into a tablet and use it at a tabling event so 

if you want to know the impact that we have, take a second and listen to this, 

and here’s this woman and she’s talking about how hard it is to be hungry and 

growing up hungry to where you listen to your stomach growling and that that’s 

www.iriscreative.com
http://iriscreative.com/


Contact Iris Creative at www.iriscreative.com • 267.468.7949

why she learned to garden and now she grows her own food and now she shares 

food. That story is gonna be on a tablet, it’s gonna go out in an email. I can use 

a picture of her in her garden and a quote on a postcard that I send out. When I 

make a presentation at one of our fundraising dinners, I can talk about that story, 

they can watch it on a tablet during the opening reception time and then they’re 

gonna hear it again at the end of the year when I put that little piece into an 

appeal. You can use the same story and you can weave it through because like 

you said, people aren’t completely paying attention to you, but they need and 

you know but if they tune in periodically and you’re reminding them and sharing 

that sharing over and over, then it starts to resonate and they get it and it might 

be that third time that they go “OK, that’s right. I remember. I remember her 

saying that,” and then they’ll make that gift. Then they’re going to volunteer for 

you. 

BETH: Right, and I mean it’s so hard to connect with that, but look at all those 

different ways. It’s not even in the things that people traditionally see as 

marketing, and I’m a firm believer that the lines between a front-end marketing 

and back-end fundraising communications should be really woven together 

tightly and the fact that you’re able to put a picture and a quote on your website, 

use them in a print post card, put them in an email, put them out on the social 

media and then also put those into a slide deck that any development director 

or executive director could use in a major gift presentation. I love your idea of 

putting these stories onto a tablet. We’ve worked with a school one time and 

the development directors were going out personally and meeting with major 

gift potential people and having a tablet where there was stories on them and 

we did it as kind of an app that was self-contained on the tablet, there’s ways 

that you can embed things into that. So there’s so many different ways you can 

translate and change the media and do different things with it just by making 

some strategic decisions about what we want to be collecting. The other thing 

I just want to make sure I mention and leave is something that you touched on 

when you said this woman said these amazing things I never would have thought 

of, one of the things that we hear from organizations all the time is that they 

www.iriscreative.com
http://iriscreative.com/


Contact Iris Creative at www.iriscreative.com • 267.468.7949

know their audience and that they know their people, and all we have to do is 

ask them and they can tell us everything we ever need to know to be able to 

communicate about the organization, and what actually happens is when you 

hear what people say about you in their own voice, you have this opportunity 

to take the language and the words that they use to use that and to then talk 

about your organization and the rest of your community is so much more likely 

to connect with the real language that real people use than how all of us tend to 

speak about our organization in jargon and high level thinking and this sort of 

insider communication language that doesn’t always connect with people, and it’s 

so easy to forget that when you’re living and breathing and working in this world 

all the time. 

LYNN: You are exactly right.

BETH: Fabulous! So Lynn, if someone wanted to get started doing something like 

this, collecting stories this way and possibly partnering with some students to 

help support them in their effort, is there one tip that you can leave somebody 

with to make sure that they can have a successful experience doing it?

LYNN: Well, first of all, don’t be afraid to jump in and try because it’s not that 

difficult, but the most important piece is to be committed to having it be a 

good experience for the students and for you, that they’re going to be proud 

of their product and how they helped you and your organization and that you 

have something that you’re going to be able to utilize and you do that by being 

committed and by being engaged.

BETH: I think that is such great advice. If people have more questions about how 

to do this or what you did in your project, what’s the best way for them to reach 

out to you?

LYNN: Oh they can reach me at the office. I’m there most of the time and that’s 

Lynn, L-y-n-n@Growing-Gardens.org.
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BETH: Thank you so much, Lynn. This was fabulous. I love how you talk about this. 

This is something that we have been preaching preaching about creating content 

in a way that you can build it up and break it down and deconstruct it and make 

sure that anything that anything that you’re paying for either with your time or 

your money can give back to you so much more than what you put out to create 

it. I really think that it’s gonna be wonderful for you and I can’t wait to see all the 

different ways that you’re gonna be able to utilize this project that you worked 

with. 

LYNN: I know. I’m excited!

BETH: I’m excited, too. So thank you so much, and I’ll talk to you soon.

LYNN: Awesome. Thank you so much, Beth.
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