
Hello and welcome to Driving Participation. This is Beth Brodovsky back again for a second 

week with a solo show. I promise we’ll be back to guests next week!

Last week I covered my go to resources for learning new things in marketing. This time of 

year is a great time to get some inspiration to help you set a course for the year ahead. The 

very first business book I ever read was The E-Myth Revisited by Michael Gerber. He says that 

you need time to work on your business not just in your business. That is true whether your 

business is a nonprofit or whether your business is to be the director of development. Taking 

time away from doing the day-to-day in order to strategize for the year-to-year is important 

for everyone. 

But we all know that having vision and direction is only as good as the ability to execute. I 

know many people who are way more talented than me. Some of them even work for me. So I 

am constantly taking the learning and ideas that I get and figuring out how to apply them. 

I am always trying out the tools and technologies that I learn about in the books, podcasts 

and courses I take so this week I am going to share a few that I tried that worked for me. 

LinkedIn

LinkedIn has been around since 2002 so its now 13 years old and pushing the boundaries like 

every other newly minted teenager. 

It’s on the top of my list as a marketing tool this year for growing relationships. 

On the not so favorite side, LinkedIn did away with much that was wonderful on company 

pages in 2014. You used to be able to list products and services and include images. I love 

that functionality and really miss it. At the moment you can still create status updates as a 
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company. I don’t use that right now because I am the owner of my company, but for those of 

you who work in organizations, gaining followers to your organization and posting updates 

can have a lot of value. Many people get LinkedIn status updates in their email even if they 

never go to the site. 

The best addition to LinkedIn in my opinion is the publishing tool. On your home screen there 

is now a pen tool in your status update bar. Click on this and you enter a whole new world. 

You can now publish a full article or blog post here, include images that are linkable back to 

your website and close with any type of conversion request you want. 

After you publish, your posts all show on your profile. Even better you can share what you 

write with your contacts, as an update or with groups you belong to.

This makes strategically joining groups more relevant than ever. If your organization is focused 

on a particular cause like animals or the environment you can find groups where people 

gather who are interested in or concerned about the same things. 

Sharing useful content positions you as an expert and attracts people to you in a way that just 

promoting your events and fundraisers will not. This is a great thing for the executive director, 

CEO, President, Board Chair or really anyone in your organization to do. 

We are very much living in a give-before-asking economy right now. Nonprofits are so used to 

having the biggest needs in the room it can be hard to see yourselves as the ones who have 

something other people really want. But you do. You all do. 

LinkedIn is a completely different environment than Facebook. People are usually more 

focused on professional topics than personal topics. So that means you need to think carefully 

about who would want to hear from you and about what on LinkedIn. Remember that doing 

well online is all about the intent and the focus of the audience in that space. 

You need to post content that matches what you are looking for on LinkedIn. That may mean 

that you look for groups you can join that are about the issues you focus on. There may be 



student groups, general interest groups or groups run by businesses. If you have corporate 

partners look to see if they run any groups. 

The LinkedIn publishing tool lets you share your posts in all of the groups that you have joined 

very easily. It’s a great way to get your stories in front of people you don’t know on LinkedIn. 

At the end of anything you write you can add a specific call to action. In the past you could 

write a few lines and then link to an article on your website but now you can create anything 

from a custom signature block to a full add at the bottom of your article. I have seen some 

people copying part of a blog post on LinkedIn and then linking to the full post on their own 

website. Other people write full articles and then have extended contact information and 

often images of things like a book they are selling. If you look at my posts, I write each week 

about the current podcast and have links at the bottom to listen on iTunes or click through to 

the show notes. If you can spell my name I’m easy to find on LinkedIn. It’s Beth Brodovsky. I’m 

the only one. Come find and connect with me and share your ideas and marketing questions. 

Text expander for mac/Phrase express for windows

When I was in high school I rolled my eyes at the required typing class because I couldn’t 

imagine a job I would want that needed me to type. Well that was a long time ago and I wish 

that I had learned to type correctly. Now you know why I like podcasting more than blogging.   

So I’ll do anything to avoid typing, especially things that I have to type over and over. This 

time of year I bet you are sending a lot of thank yous. Its wonderful when you can call or send 

a handwritten thank you but anything is better than a generic receipt. With Text Extender, 

which works on a Mac or Phrase Express which does the same thing for Windows, you can 

type something once and then save it and create a your own keyboard shortcut to make it 

appear whenever you need it. 

I am finding that I use it every day. Its been especially helpful when I book appointments, like 

for the guests of this podcast. I have a really long email that has all the details and just a few 

areas that need to be customized so I type in my code and in seconds its ready to go. 



Before I found this I had tons of Word files and pieces saved everywhere that I had to find and 

copy and paste. I was having trouble hunting things down and it was taking up so much time I 

would end up just typing it again. 

This would be a great way to send personal thanks to volunteers after an event by email 

without going through an email marketing program. You could use it to send emails to donors 

to say a random thank you. If you get people asking the same question over and over, save the 

answer so you can respond quickly. When you need to schedule interviews to collect stories, 

save the confirmation and reminder text. You can write and save one or more signature blocks 

so you can promote events, highlight giving programs and share seasonal messages. 

Anything that saves me from doing repeatable processes and makes it easy to communicate 

with people regularly is a good deal and this one comes for under $50

meet edgar

While we are on saving time and being efficient I want to jump to social media. Despite all the 

tools available for managing social media it still takes a lot of time and constant attention. 

You spend hours or days creating content, post it and in minutes it’s flown by with only a 

fraction of people seeing it that could. It’s so frustrating. Especially when much of what you 

post would still be interesting weeks and months after you first posted it. 

So this year I decided to test out a new tool called Edgar. You can find it at www.meetedgar.

com. What’s different about Edgar is that you pick a day and a time you want to post and then 

you put a folder on a calendar. You can name the folder with a category like “great quotes”. 

Then you fill the folder with posts in that category. The system then sends out all the posts in 

the folder in a rotation on the time and date you selected. So if you create a folder with 12 

posts of your favorite quotes to run at 2 pm on Wednesday, Edgar will send one out every 

week for three months before it repeats. The more content you have in the folder the longer it 

will take before it repeats. 

This is a great way to share what’s called “evergreen” content. That’s means things like image, 



video, tweets and blog posts that are relevant whenever someone reads them. So this is not 

the place to promote your fall Gala unless you put a folder to repeat content just for the 

weeks leading up to the event. 

It’s a great place to share blog posts, articles from your enews, photographs, infographics and 

stories. 

To have something that is set up and sending out content for you round the clock would be a 

huge asset for most nonprofits. Just be sure to create enough content that things don’t repeat so 

often that they annoy people. You can also probably repeat content more frequently in a place 

like Twitter than on LinkedIn or Facebook, but remember that Facebook is not showing your 

posts to as many people and you may need to re-post in order to get the exposure you want. 

After more than 30 podcast episodes I have has some amazing guests share some really 

inspirational ideas. I have my designers taking some of their best quotes and turn them into 

images. I’m putting them all into Edgar so that the great ideas guests have shared here can 

get repurposed for people who haven’t found the podcast yet or don’t have time to listen. Its 

also a great way for me to get people to go back and listen to episodes they may have missed 

and to let people know the podcast exists and give them a taste of what its about. 

Its got a great interface and its really easy to use. But this one isn’t free. It’s a pro-level service 

for people who are serious about building an ongoing stream of content. Pricing starts at 

$49 a month. What I would suggest to you is to consider how much time you spend creating 

content that is shared once. Would having a way to get more people to see that content with 

no extra effort from you be worth the monthly fee? 

Check it out it may help you save a ton of time and make the work you’ve already put in really 

pay you back.

Canva

A big part of communications is having great visuals. But most of the tools to create them are 

complicated and expensive, not to mention that you are probably not a designer. 



I have been in business for 18 years and I every client who hires us to create custom design 

still has projects they need to do in house. Sometimes its budget but many times its time. 

Most organizations need to create and size images for social media, blog posts, websites and 

more. It seems like it should be easy but its not. The number one question I get about design 

is how to get images to the right size and resolution. We are working on some tutorials for 

you that will be coming out in February, but in the meantime I want to point you to Canva.

Canva (www.canva.com) is a fairly new tool for creating customized images with words on 

them. What I love about it is that it has pre-sized formats for many of the most common things 

you need – a blog header, a Facebook post, an email banner, a twitter image. It’s a great way 

to know your image will work for how you want to use it. 

You can post your own photos and work with their templates or you can create your own size, 

and use their photos and images. Some images and designs are free and others have a small fee. 

I’ve tried another tool called PicMonkey to create custom images and I wasn’t able to 

customize the physical size of the image. It was great for decorating and putting words on 

a standard size photos but I couldn’t custom size an image for a website. On Canva you can 

create any size you want.

If any of you are using Canva or another tool like Gimp, MS Paint, Adobe Elements or even 

Photoshop, I’d love to know how you create the images you need. We are getting our 

February Donor Love Giveaway on Nonprofit Toolkit ready and this year we are going to do a 

tutorial of how to add your logo in Canva. Its always helpful to know what you are using so we 

can show you how to do what you want in the tools you actually use. 

So those are my four favorite tools I’m using right now to make marketing easier. Please give 

me a shout and let me know what you’ve found this year that has made you marketing life 

easier. I am a technology addict and I’m always checking out what’s gaining adoption in the 

for profit world so I can figure out and translate it for nonprofit marketing needs. I’ll keep my 

eye out for what’s coming and let you know what else I find to make your marketing amazing.


